FORWARD

PROGRESS

2007—2008

SUSTAINABLE

SONOCO



SUSTAINABLE

TABLE OF CONTENTS Sustainability Mission Statement

INTRODUCTION

LETTER TO STAKEHOLDERS
ENVIRONMENTAL STEWARDSHIP
PRODUCTS AND SERVICES
SOCIAL RESPONSIBILITY
ECONOMIC PERFORMANCE
SONOCO AT A GLANCE
SUSTAINABILITY OVERSIGHT

Fconomic Sonoco’s Sustainability Statement of Intent

E—It'.'
C Al jency
E[E:J‘::nl;'.li o
rainabiliry
B Jironmental

nild 3'.-'; 0

auirnifime
grviron




SONOCO STAKEHOLDERS:

| am pleased to provide you with Sonoco’s first
annual Sustainability Report. Throughoutits history,
Sonoco has pursued sustainability by working to
enhance the “triple bottom line.” By balancing and inte-
grating environmental stcwardship, social rcsponsibiiity
and cconomic performance within our business strat-
cgy and culture, Sonoco is becoming more competitive
and better prepared to meet the challenges of the

ﬁltll[‘C.

Sonoco has been pursuing the “triple bottom line” of
sustainability for more thana century. We are one of
the largestrecyclers in the packaging industry and were
Cngaged in recyciing iong before it was considered
important. Recycled waste paper and other recycled
materials serve as the primary raw materials for much of
our industrial and consumer packaging, For example,
Sonocois the world’s tcchnoiogy and market leaderin
rccycled papcrboard tubesand cores and composite

containers.

Sonoco also has aunique culture where our people and
values are at the forefrontin buiiding the successtul
businesses we operate today. We are further building
upon this hcritagc by impicmcnting formalized sustain-
abiiity programs and dcveioping more sustainable

packaging and service offerings for our customers.

We believe thatissues supporting sustainability are
directiy linked to Sonocos iong—term proﬁtabiiity and
viability. Because of that, we created a sustainability
council in 2005 which reports dircctiy to me and
provides feedback, guidance and oversight on sustain-
ability—rclatcd issues. This council has dcvciopc:d
Company—widc metrics, outlined in this report, and
monitors progress on a series of environmental, social
and economic goais. Furthermore, we are driving sus-
tainability efforts in all of our businesses and our prog-

ress is rcportc:d to our Board of Directors.

Sonoco’s goalis to be the packaging industry leaderin
creating and cnhancing asustainable future that ben-
chies all of our stakeholders—shareholders, customers,
cmpioyces, and the communities where we live and
work. Weare focused on continuous improvementin
operating pcrformancc, environmental stcwardship

and social responsibilicy.

Shrinking our environmental footprint

Globally, Sonoco operates 334 plants in 35 countrics;
cach hasan environmental footprint we are actively
working to reduce. Substituting more environmentally
compatiblc materials during manufacturing while
reducing wastes, energy usage and emissions makes
good business sense. These actions, in most cases, resule
inreduced operating costs and improved productivity.
Over the pastsix years we have reduced the energy used
to produce a ton of paperboard in our North American

mills by more than 12%. In addition, some of our manu-



facturing plants use renewable fuels or are examining
opportunities for renewables. Rcducing energy and
Warter usc are hclping Sonoco further reduce green-
house gases and other emissions. In addition, we are
working to reduce landfill wastes from our operations
witha goai of achieving zero landfill waste, During
2007, we introduced a new internal program to increase
ofhce rccyciing called “Ics Easy Being Green’ thatedu-
cates our cmpioyccs on the benefits ofrccyciing to gain
their support in reducing wastes and our operating

COsts.

Creating sustainable value

FOF our customers

Sonoco is focused on dcvcioping new sustainable-
related commercial opportunities for our customers.
During the pastyear, we dcvciopcd anew computer
software system that providcs the
superior dcsign concepts to
meet our customers needs
while considcring per
formance, cost and
sustainabilicy

options. This new
dcsign program
focuses on reduc-

ing product wcight
by ciirninating
materials or down-

gauging a structure and

Ton mattﬂ*“i
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dccompiicating packaging to improve its rccyciabiiity.
We are also working with our customers to idcntify,
research and incorporate more sustainable marerials
that can enhance our customers products. And, we are
workingwith our customers to recover and rccyclc
their packagingwastcs and reduce landfill wastes com-
ing from their manufacturing, distribution and retail
locations. Exampics of some of our new sustainable

product oﬁcrings are shown on pages 9and 10.

Enhancing corporate citizenship
Our social rcsponsibiiity actions are focused both inter-
naiiy and cxtcrnaiiy. Our cmpioyccs madea signiﬁcant
improvementin rcducing work-related injuries in 2007.
Wealso stcppcd up cfforts to providc more health
screening, smoking—ccssation, wcight—controi and exer
cisc programs to hcip improve our cmpioyccs’ health. In
addition, Sonoco and its cmpioyccs activciy sup-
portour communitics, particuiariy inareas
of education. While the Company
annuaiiy budgcts approximatciy 1% of
its consolidated pretax income in
the areas of education, health and
welfare, arts and the environment,
our support of educational pro-
grams in our communities hcips
dcvciop tuture Sonoco cmpioyccs

and customers.

r.;& & Sonoco creates sustainable value for its

customers by providing “cradle-to-cradle”
packaging solutions and services.

The triple bottom line

Sustainabiiity ismore thana passing tad. Consumers
and regulators are asking, and in some cases, demand-
ing less packaging. Retailers and consumer product
companies are increasing integrating sustainabiiity into
their business strategies and iooking for Sonoco to

makc ti’lCil‘ CEOITS SU.CCCSSlei.

Weare working to balance our customers and con-
sumer demand for more sustainable packaging with
requirements for convenience, pcrformancc and price.
Weare focused on taking a fulllife cycle view of sus-
tainabiiity and factoring in changing tcchnoiogics and
cvoiving rcguiatory requirements into workable sus-
tainable business strategies. Proactive sustainabiiity ini-
tiatives are an opportunity to differentiate Sonoco asa

leaderin our industry,

We are excited about the future business opportunitis
that exist and look forward to sccing how sustainabiiity
will influence the future of the packaging industry and

our Company to bCl’lCﬁt aii our stakchoicicrs.

Sinccrc

foi & 0.2d |

Harris E. DeLoach Jr.
Chairman, President and Chief Executive Ofhicer



ENVIRONMENTAL

For the past 10 years at its Richmond, Va., paper mill,
Sonoco has annually recycled 1,500-1,700 tons of waste
fiber into compost sold to commercial landscapers.

STEWARDSHIP
REDUCING OUR ENVIRONMENTAL FOOTPRINT

Environmental policy

Sonoco takes scriously its rcsponsibility to protect the
environment in which we work and livc, and will con-
duct its business in accordance with all lcgal require-
ments and ethical rcsponsibilitics, using scientific
knowlcdgc, technical innovation and sound environ-
mental management practices.

® Wewill be sensitive to environmental issues
throughout our business systems, including our selec-
tion of materials, processes and products. We will utilize
appropriate monitoring tcchniqucs to ensure adher
ence to acccptcd standards.

® Wewill conductour operationsin tull compliancc
with applical)lc environmental laws and rcgulationsi In
those arcas of the world where such requirements are at
aminimum, we will opcrateina complctcly rcsponsihlc
manner.

® We will utilize natural resources cfﬁcicntly, continu-
ously sccking ways to reduce our requirements. We will
strive to maximize the utilization of recovered materials
inthe products we manufacture and use.

® Wewill minimize the generation of discharges to
the environment, including air emissions, wastewater
and solid waste.

o Wewill support the dcvclopmcnt of scientific
knowlcdgc relating to environmental matters and
implcmcnt appropriatc new tcchnologics to improvc
our environmental pcrformancc.

e Wewill proactivcly assist our customers in address-
ing environmental issues related to their use of our

pl‘ OdU.CES.

® Wewill communicate opcnly with our stakeholders
conccrning our environmental record.

o Wewill cooperate with public and govcrnmcntal
organizations to seck rcsponsiblc solutions to environ-
mental needsand to dcvclop effective and balanced

cnvironmcntal stand ards.

Overview

Fora century plus, Sonoco has strived to be a good cor-
porate citizen, and this effort has always includeda
respect for the earth’s environment. Globally, Sonoco
operates 334 plants in 35 countries. Each of these plants
hasan environmental footprint which the Company is
working to shrink. From a historical perspective,
Sonoco has always complicd with applicablc environ-
mental laws and rcgulations, even cxcccding these stan-
dardswhen tcchnology opportunitics made it possihlci
Sonoco is committed to strcngthcning its environmen-
tal management systems and conducting its business in
amanner that minimizes currentand future environ-
mental risks for the Company and the communities in

which we opcrate.

Our organizcd efforts on environmental compliancc
go back several decades, while our focus on environ-
mental Management systems is more recent. Today,
several of our plants in Europe are certified as SO
14001. The Company s dcvcloping anew environmen-
tal management tracking system to further gauge our

glohal environmental impacts, focused primarily on



ENVIRONMENTAL

MEMBERSHIPS

® American Forestand Paper Association

® Carolina Recycling Association

@ City of Columbia Green Business Initiative
® Environmental Education Association

of South Carolina

® Institute of Scrap Rccycling Industries

® Narional Association of Information Destruction
@ National Council for Airand Stream
Improvement

@ National Rccycling Coalition

® Paper Stock Institute (Chapter of ISRI)

® Program for the Endorsement of Forest
Certification

® Sustainable Packaging Coalition

® Virginia Rccycling Association

® Walmart's Packaging Sustainable Value Network

VOLATILE O
ENERGY CONSUMPTION COMPOUND
(MMB8tu/GROSS TON (INCLUDES REGULA
DOMESTIC AND CANADIAN MILLS) (TONS PER YEAR)
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/ It's easy being

green

GREENHOUSE GAS EMISSIONS
(METRIC TONS OF CO, EQUIVALENT
EMITTED PER TON OF PRODUCTION
DOMESTIC PLANTS AND CANADIAN MILLS)
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ENVIRONMENTAL

STEWARDSHIP

Waste management

Since the early 1900s, Sonoco has collected and pro-
cessed old corrugated containers and other recov-
cred paper asa raw material to supply the Company’s
uncoated recycled paperboard mills. In2007,
Sonoco produced approximately 1.9 million tons of
recycled paperboard. In keeping with the Company’s
vertically integrated business model, about 65% of
the Company’s recycled paperboard was used by
other Sonoco businesses to produce consumer and

industrial packaging.

In addition to recycling OUI CUSTOMETS WasLes,
Sonocois actively pursuing, efforts to reduce wastes
from our opcrations thatend upin landfills, with a
goal of achieving zero landfill disposalsi Currently,
Sonoco spends approximately $6 million annually to
dispose of byproducts from papermaking and scrap
materials from the converting operations, as well as

simple office wastes.

WATER CONSUMPTION

(THOUSANDS OF GALLONS
PER TON OF PAPER PRODUCED
DOMESTIC AND CANADIAN MILLS)

11.9

05

Linked with the Company’s
commercial recycling busi-
ness, Sonoco has an active
11.2 .
program focused on improv-
ing recycling and eliminating
internal waste generation.
For example, ata paper mill
in Wisconsin, the Company

is sending paper mill byprod-

uctstoa lOC&l POWC[' plant

06 07

where they are consumed as fuel to produce steam
and clectricity. At Sonocos Richmond, Va., mill,a
program s in place with a small supplier to use
byproducts for making compost. Combined, these

tWO projects are saving Sonoco approximately
$360,000 annually.

It's Easy Being Green

Alongwith Sonocos efforts to improve its environ-
mental footprint, the Companyin2007 expanded its
efforts to reduce office waste. In conjunction with
Earth Day, office employees in Hartsville, S.C. were
urged to increase their commitment to recycling

OﬁCC waste.

At the same time, Hartsville employees received
new desk trays for collecting paper, and existing
large paper collection bins were marked for visibility.
New collection bins for aluminum cans, plastic
drink bottles and printer cartridges were placed in
break rooms and conference rooms throughout the
campus. More recently, Hartsville employees were
offered a free, one-time chance to exchange any reg-
ular light bulb lamp foranew, energy-saving com-

pact fluorescentlight bulb.

In2008, recycling desl(top trays and “Its Easy Being
Green” communications materials focusing onsteps
employees can take to reduce office waste are being
provided to all North American locations. A
Sonoco Recycling division employee team hasalso

begun implementing the Company’s successful



ENVIRONMENTAL

SUSTAINABLE PACKAGING
COALITION HAS DEFINED
SUSTAINABLE PACKAGING

® [sbencficial, safe and healthy for individuals

and communities throughout ts lifecycle;

® Mecets market criteria for performance and cost;
® [ssourced, manufactured, transported and
recycled using renewable energy;

® Maximizes usc of renewable and recycled source
materials;

® Is manufactured using clean production
technologies and best practices;

® Is made from materials healthy in all probable
end-of-life scenarios;

o s physically designed to optimize materials

and energy:

® s el‘Fectively recovered and utilized in biological
and/or industrial cradle-to-cradle cycles; and

® [s manufactured using clean production

teclmologies and best practices.

SUSTAINABLE PACKAGING
COALITION®™

STEWARDSHIP

waste-reduction program, Sonoco Sustainability

Solutions (S3), throughout the U.S. and Canada.

New life for electronic equipment

Sonoco’s Corporate Information Technology (IT)
department collects used electronic equipment for
recycling, including computers, printers, mobile
phones and more. When possible, such equipment
is refurbished and provided to nonprofit organiza-
tions such as the Hartsville YMCA and the South
Carolina Commission for the Blind. Starting at
Haresville locations in 2008, the IT department has
begun auditing employee use of fax, print, scan and
copy machines, and providing appropriate Multi-
Function Devices to reduce ink, paper and energy

waste.

Sonoco Recycling

In 2007, Sonoco renamed its global recovered paper
business Sonoco Recycling. The new name is reflec-
tive of the variety of materials
the business collects for recy-
ciing—approximately 35 mil-
lion tons per year—including
not only old corrugated con-
tainers, butalso various grades

ofpaper, plastic, metal, glass

and other recyclable materials. The new name also
positions the business to augmentits fast—growing
waste reduction consulting services, driven by mar-
ket demand for environmentally sustainable busi-

ness practices.

Sonoco Recycling collects and processes recyclable
materials at 46 locations primarily in North
Americaand Europe, operates a flect of trucks with
1,300 trailers and has a team of recycling profession-
als, many of whom are experts in waste management
and manufacturing process improvement. In the
U.S. and Canada, Sonoco Recycling in 2007 col-
lected approximately 1.7 million tons of recovered

paper and other materials.

Sonoco operates a fully automated, state-of-the-art
materials recovery facility that recycles curbside-col-
lected and dual-stream residential and commercial
waste materials from the greater Raleigh, N.C. arca
aswell as several other municipalities in eastern
North Carolina. The 45,000 square foot recycling
facility usesa computer—automated reclamation pro-
cessing system. Sonoco Recyciing operates a similar

materials recovery facility in Columbia, S.C.

Sonoco donates used computer equipment to nonprofii organi-
zations like the South Carolina Commission for the Blind, which
uses it to narrate emails for visually impaired residents.



ENVIRONMENTAL

AWARDS

® South Carolina Excellence in Workplace Diversity

Award (The South Carolina Diversity Council)

® North America’s Top 20 Companies for Leaders.
(Hewitt Associates, in partncrship with The RBL
Group and Fortune magazinc)

® Buyerof the Year: Marc Ensign (The Carolinas
Minority Supplier Development Council)

® KLD Indexes Domini400 Social Index

® Good Corporate Citizen Award (The Sanitation
Boards of Los Angcles County)

® Chairman’s Award: Sonoco’s Pioneer Valley tube
and core plantin Holyoke, Mass. (The Safety Council of
Western New Engiand)

° Suppiicr of the Year: Morganﬁcid, Ky. (Daramic,
LLC)

® Conservation Communication Award:

Janc Hiller (South Carolina Wildlife Federation)

® Partnersin the Promise Suppiicr Diversity Award

(Coca-Cola)
® Namedone of CRO’s“10

Best”in the Paper sector in 2007
(Corporate Responsibility Officer
Magazinc)

® 550 0nthe2007 Fortune
1000 List

STEWARDSHIP

Sonoco Sustainability Solutions (S3)

Sonoco Sustainability Solutions (S3) is a fast-grow-
ing waste reduction consulting service, launched by
Sonoco Recycling in 2007, Designed to help cus-
tomers decrease—and ultimately eliminate—landfill
waste, S3 serves some of the world's largest consumer
product goocis companics, manufacturers, distribu-

tors and retailers.

As one of the largest packaging companies witha
stand-alone rccyciing division, Sonoco started the S3
service as an internal initiative for its own piants.
Sonoco customers quickiy showed interestin the

service for their own facilities, and S3 was born.

S3 has produced dramatic results for customers, in
some cases reducing a facility's landfill waste by as
much as 60%. Although many customers had recy-
ciing programsin piace prior to S3 implementation,

thCy considcr Cd many marter] iais unr ccyciabic. 53

SONOCO
Sustainability
Solutions

redirects many materials—such as old corrugated
cardboard, plastic banding, film, bulk piastic liners
and sacks—to places where they can be processed

and used again.

The value of S3 Is multifaceted

[ Hcips manufacturers and retailers answer an ever-
growing consumer demand for cnvironmcntaiiy sus-
tainable products,

® Reduces costiy landfill fees and wastc—hauiing
charges,

® [Enhances manufacturing productivity by
improving scrap collection processes,

® Generates incremental income through the sale
of scrap materials, and

® improves customer sustainabiiity scorecard

ratings.

For cach customer, the S3 service bcgins when
Sonocos waste reduction experts conductan audit-
type review of the customer’s existing waste-han-
diing practices. Then, S3 experts dcvciop and impic—
ment customcr—speciﬁc solutions, resuiting ina
unique combination of improvements, for both the

customer's environment and bottom line.

Sonoco’s S3 experts audit customer facilities to develop
programs that reduce waste hauling charges and
landfill fees and produce new revenue through the sale
of previously land-filled materials.



PJ's Coffee material reduction

PJ's Coftee of New Orleans has launched new coftee
bags for 26 SKUs in Sonoco’s new matte-finished,
three-ply foil-based bags. The new leaner, greener struc-
ture is composed of polyester, foil and a polyethylene
scalant. This bag requires 10% less material, uses 15% less
energy to produce and has 10% fewer carbon emissions

Comparc:d toa traditional four—ply structure.

Suave rigid plastic container redesign
Unilever USA was able to strcngthcn its Suave brand
image, reduce cost and reduce its environmental foot
princby working with Sonocos Matrix Packaging to
rcdcsign Suaves rigid plastic shampoo and conditioner
bottles. The attractive new curve in the bottles walls
improved the overall bottle strength and reduced the

amount of required resin by 16%.

Meow Mix® Dorpak® recyled paperboard
container

Del Monte Pet Products needed a strong presentation
of Meow Mix Seafood Medley dry catfood for a holi-
day Cnd-cap promotion with Walmart. Sonoco’s
Dorpak rigid paper container offered the perfect com-
bination of pcrformancc and sustainability. This rigid
paper pail is stackable and re-closeable, made primarily
from 100% recycled paperboard and contains 85% recy-

ClCd content.

PRODUCTS AND SERVICES
CONSUMER PRODUCTS

Sonopop® display: 100% recyclable
paperboard

Sonoco’s Sonopop modular palletized display system is
made of 100% paper components and is 100% rccycla—
ble. It contains no excess boxes, pads, fillers, plastic clips,
adhesives or metal supports found on traditional pallct
displays, but provides three to four times the CXPCCth
floor life of traditional pallet displays, promoting reuse.
Whats more, double stacking reduces the number of

trucks used to ship the displays to retail.

Down-gauged metal ends and closures
Inrecentyears, Sonoco Phoenix has been aleader in the
usc of down-gauged metals to produce convenience
closures. Today, we have reduced the total metal used
by approximately 10% and are working toward further
reductions of 10-15% in the next five years.
Additionally, Sonoco Phoenix has converted many
customers from petroleum-based solvents to water-
based Compounds and coatings and weare working to

climinate all solvenebased compounds.

PIF conversions

Sonocois converting, the world’s lcading powdcrcd
infant formulas from metal cans to Composite cans.
Compositc cans provide the same pcrformancc in
abuse resistance and shelflife, but have a reduced envi-
ronmental foocprinc through 227% reduction in mate-
rial weightinputs, a 34% reduction in energy inputs,a
20% reduction in grccnhousc gas cmissions anda22%

reduction in certain regulated air emissions.



FSC

The Global Benchmark for
Responsible Forest Management

Recycled paperboard protective packaging
Retailers'and large appliance manufacturers focus on
damage prevention is driving growth opportunities for
Sonoco’s proprictary Sonopost” corner posts, cross
braces and Sonobase” carrier systems. This protective
packaging is not oniy made of 100% rccycicd paper-

board, itis recyclable.

Stealth Core™ recycled paper film cores
Sonocoss Stealth Core technology helps film manufac-
turers and end users improve sustainability ratings and
packaging—reiated film performance. Stealth Core film
cores offer the same pcrformancc and strcngth as stan-
dard cores, butare iightcr in Wcight, require less raw
material and energy to produce and provide improved
grcenhousc gas emissions, sustainable materials and

package-to-product ratio ratings.

Recycled paper rotary die boards

Sonoco’s Revo™ die boards are the world’s first recycled
rotary dic boards developed to offer diemakers and
converters an environmentally responsible alternative
to costly hardwood plywood. Revo die boards are con-
structed from recycled paper and are a perfect fit for
companics iooking for sustainable resources, “grccn”
practices and cost savings. Furthermore,a portion of
cach Revo sale goes directly to the Arbor Day founda-

tion to piant trees.

Wire and cable reel recycling services
Sonoco has hclpcd U.S. electric utilities and wire and

cable manufactures save approximately 50,000 trees

PRODUCTS AND SERVICES
INDUSTRIAL PRODUCTS AND SERVICES

and $6 million in disposai Costs by rccyciing more than
150,000 wire and cable recls over the past year. Sonoco
suppiics these customers with cost-effective recls, and
when the customeris ready, Sonoco collects the used
reels to be cleaned, refurbished and rcpaintc:d. This pro-
gram serves 1,200 end users in 641 cities in the United
Statesand Canada.

Dura-Block™ pallet blocks

Dura-Block pallet blocks are made from recycled wood
and are recyclable. They provide twice the nail-pop
strength of standard wood blocks and offer three times
the fork-tine compression of wood. This enables highcr
reuse of pallets and helps reduce the cost to replace splic
wood or damaged pallets. Dura-Block pallet blocks
stand up to the rigors of everyday business without

bl’ Caking dOWl’l or damaging customer gOOdS.

SFI certification for 14 paper mills

Fourteen of Sonoco’s paper mills have achieved third-
party chain of custody certification and product label-
ing capability from the Forest Stewardship Council
(FSC), Sustainable Forestry Initiative (SFI) and the
Program for the Endorsement of Forest Certification
(PEFC) under a multi-site program. This third-party
certification validates formal processes that providc
customer assurance regarding the amount of post-con-
sumer recycled fiber contentin our products while rec-
ognizing our efforts for supporting rcsponsibic forest

management.

I0



RESPONSIBILITY

OVERVIEW

Since 1899, Sonoco has followed the belief
thatwe have an inherent rcsponsibility to help improve
the quality of life in the communities where we operate.
Sonocos philanthropic, community, employec and
general citizenship activities and policies are reviewed
by the Employee and Public Responsibility Committee
of the Company’s Board of Directors.

Sonoco’s sustainable proficability allows the Company
to rcspond to many needs in communities where we
operate. Our involvement goes beyond financial sup-
port. Our employces also share their time, treasure and
talent. Wherever possiblc, our financial giving is struc-
tured to support projects in which our employees vol-
unteer. In 2007, Sonoco cash contributions totaled

more than $2.2 million.

Our community relationships arcavery important to
our business. To provide opportunitics for employee,
retiree and director participation, Sonoco sponsorsa
matching gifts program to colleges and universitics
thc:y choose to support. Through this matching gifts
program, Sonoco matches these dona-
tions 100% up to $2,000 per year. In 2007,
$113,160 was expended in matching gifts.
Sonoco and its Cmployccs also providc
Strong support oflocal United Way orga-
nizations,and the Company sponsorsa
scholarship program for Cmployecs’ chil-
drenwho wish to attend college orvoca-

tional schools by awarding 10 four—ycar

06 07

scholarships in the amount of $2,000 peryear. The crite-
ria for selection is based upon academic record, demon-
strated lcadcrship and participationin school and com-

munity activitics, work experience and a statement of

goalsand aspirations.

The primary vehicle for Sonoco contributions s
through the Sonoco Foundation. The Foundation is
funded entirely by the Company. Foundation grants are
approved by the Sonoco Contributions Committee.
Funding is concentrated on those institutions, programs
and organizations that encourage the development of
education, social welfare and health, arts and cultural,
civic institutions, also reflecting employees volunteer-

ism wherever possible.

Sonoco remains flexible to the Cvcr-changing needs of
the community. While general guidelines are followed,
there is leeway in meeting special needs which may arise

in communities where the Company operates.

SUPPLIER DIVERSITY
SPENDING
(MILLIONS OF DOLLARS)

Diversity

Ourfocuson increasing
employecand supplier diversity $100
continues to grow. Sonoco views
supplicr divcrsity, which directsa 75
portion of the Company’s total

vendor spend to women-and 50
minority—owncd suppliers o

improve economic equality, a 25

l{CY componcnt Ol: COor POL‘ are

II



SOCIAL

THE SONOCO FOUNDATION

Contributions
A summary ofall 2007 cash contributions in Sonoco
communities.
® FEducational $1,796,610
® Cultural and Civic 256,950
® Social Welfare and Health 151,314
® Total Contributions $2,204,874
General policy and guidelines

The gcncral target for Sonoco’s charitable contribu-
tions is 1% ofCompanv domestic pretax proﬁts.
Charitable grantsare made only to organizations with
tax-exempt status. Our priority is to give toand sup-
port those communities in which we operate. Spccial
consideration is given to those institutions which are
supported by our employees through their personal
contributions of time and/or moncy. Sonoco does not
make grants to individuals or organizu-
tions for religious or political purposcs,
cither for ]obbying efforts

or campaigns. Sonoco Cultural
generally does not make and Civic
grants for educational capital
funds programs, endowment

purposcs, or for tl'l.PS or tours.

All requests for speciﬁc infor-
mation should be sent to:

Sonoco Foundation — A09
I North Second Street

Hartsville, SC 29550

Social Welfare
and Health

Education

RESPONSIBILITY

responsibilityi Top U.S. companies, in terms of sup-
plier diversity, direct 7.5% to women- and minority-

owned suppliers; the national average is about 3.9%.
d ppl h | g bout 3.9%

We are committed to being aleaderin chisarea and
have quadrupled our annual diverse supplier spend

inthe past few years.

And to us, employce diversity means fostering, from
the top down, an environment that encourages
every employee to contribute ideas, seck challenges,
assume leadership and achieve his or her personal
goals by helping Sonoco succeed. To improve our
hiring and retention of African-American and
female employees, we use specialized external
recruiters, have created Employee Networksand
expanded and promote our family friend[y policies.
Sonoco’s senior management also compares the
makeup of Sonoco’s global workforce to Company
goals and tracks hires, terminations and promotions
of diverse employees quarterly. We also conducta
diversity survey every two years to gauge
progress and identify arcas that need

additional focus.

In 2007, the South Carolina
Diversity Council, in partnership
with the South Carolina
Chamber of Commerce, awarded
81% us the South Carolina Excellence in

\Workpiace Diversity Award.

Supplier diversity recognition

InMay 2008, The Coca-Cola Company presented
Sonoco with its “Partners in the Promise” Award for
Sonoco’s support of this important customer’s
second-tier diversity initiative at its annual awards
celebration in Adlanta, Ga., honoring Supplicr
Diversity Champions and Partners. Sonoco was the

only corporation to receive this prestigious award

for 2007,

Believing, like Sonoco, that second-tier engagement
with minority- and women-owned enterprises
(MWBES) s critical to the success of supplier diver-
sity, The Coca-Cola Company applauded and recog-
nized us for embracing its second-tier program and
actingasa committed, proactive partner in heiping
Coca-Cola reach and include more MW BE suppli-

€rs in its procurement process.

Hartsville High School International
Baccalaureate Program

Knowing that quality education is critical to creat-
ing better communities, we are playing animportant
role in the creation of a world-class International
Baccalaureate program in our home town high
school. To help Hartsville High School implement
this program that will expand educational opportu-
nities for bright local students and produce inquiring
and knowledgeable future employees, customers
and leaders, Sonoco contributed $142,600 in

underwriting.
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PERFORMANCE

OVERVIEW

Sonocos economic success allows the Company to
fulfillits obligation as a responsible manufacturer,
Cmployc:r and member of the communities in which it
operates. By almostany measure, 2007 was another suc-
cesstul year for Sonoco, despite facing tremendous
increases in raw material costs and a slowing cconomy
in North America. The Company achieved record
salesand netincome while growing cach of these kcy

measures by about 10%.

Since 2002, Sonoco has grown sales atan 8.4% com-
pound average rate and earnings by double digits. This
is signiﬁcantly highcr than what the Company achieved

over the previous five-year period.

The Company continued to generate strong cash flow
from operations, which topped $445 million in 2007,
the second highest level in Company history. The cash

NET INCOME FROM
CONTINUING OPERATIONS
(MILLIONS OF DOLLARS)

03

was used to invest in growing the Company and return-
ing value to sharcholders through increased dividends
and stock rcpurchascs. The Company has paid divi-
dends to sharcholders for 332 consccutive quarters, dae

ing back to 1925.

Scorecard

Sonoco, like many publicly traded companics, hasits
governance policies, procedures and actions reviewed
and rated by third-party governance metric services.
The Company’s year-end 2007 governance index score-
card, as reviewed by Risk Metrics 1SS Governance ser-
vice, was 80.3% versus the Standard & Poor's Mid-Cap
400 and 89.4% versus the materials industry. These per-
centile metrics mean that Sonocos governance policics
and actions were determined to be better than 80.3% of
the other S&P 400 index companies and 89.4% beteer

than companics in the materials industry index.

CASH FLOW
FROM OPERATIONS

(MILLIONS OF DOLLARS) (DOLLARS PER SHARE)

$220 $520 $1.20
165 390 .90
332.2 84
110 260 .60
78.2
55 130 .30

03 03

CASH DIVIDENDS PAID
TO SHAREHOLDERS



AT A GLANCE

1. Rigid Packaging — Paper
The world’s largest producer of composite cans and

aleader in rigid paperboard containers

Products and Services: Round and shaped composite
paperboard cans, paperboard pails, singlewrap paperboard
packages, fiber cartridges

Markets: Food: Snacks, nuts, cookies and crackers, confection-
ery, frozen concentrates, powdered beverages and infant formu-

las, coffee, refrigerated dough, spices/seasonings, nufrifional
supplements, pet foods Nonfood: Adhesives, caulks, cleansers,
chemicals, lawn and garden, automotive, pet products

2. Rigid Packaging — Plastic
A leader in rigid plastic containers and closures

Products and Services: Bottles, jars, tubs, cups, frays,
squeeze fubes

Markets: Food: liquid beverages [noncarbonated),
including functional beverages and ready-o-drink coffee,
processed foods, sauces and pet foods, powdered
beverages including coffee, snacks and nuts

Nonfood: Household chemicals, industrial chemicals,
adhesives and sealants, personal care

3. Ends and Closures

A world leader in convenience closure technology
and manufacturing

Products and Services: Aluminum, steel and peelable
membrane easy-open closures for composite, metal and plastic
containers

Markets: Processed foods in mefal and plasfic containers,
coffee, beverages, powdered beverages and infant formulas,
snacks, nuts, nufrifional supplements, spices/seasonings, pet
foods and treats, and nonfood products

4. Printed Flexible Packaging

A provider of printed high-barrier, high-performance
innovative flexible packaging solutions

Products and Services: Flexible packaging made from thin-
gauge, high value-added rotogravure, flexographic and com-
bination printed film including high-performance laminations and
rotogravure cylinder engraving

Markets: Confectionery and gum, hard-baked goods, coffee,
processed foods, beverages, snack foods, pet foods, home and
personal care

5. Matrix Packaging

A leading manufacturer of plastic containers and
injection molded parts, producing components by
extrusion blow molding, injection stretch blow mold-
ing, injection molding and assembly

Products and Services: Monolayer and mulilayer containers
and specialty injection molded components and caps

Markets: Health and beauty, household chemicals, pharmaceu-
ticals, automotive, food
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6. Tubes and Cores

The world’s largest producer of tubes and cores

Products and Services: Paperboard tubes, cores, roll pack-
aging, molded plugs, pallet components, concrete forms, void
forms, rotary die boards, supply chain packaging services
Markets: Construction, film, flowable products, mefal, paper
mill, shipping and storage, fape and label,

textiles, converters

7. Paper

A global manufacturer of uncoated recycled paper-
board for Sonoco’s fiber-based packaging divisions
and the external converting industry

Products and Services: Recycled paperboard, chipboard,
tubeboard, lightweight corestock, boxboard, linerboard,
specialty grades, recovered paper

Markets: Converted paper products, spiral winders, beverage
insulators, displays, gaming, paper manufacturing

AT A GLANCE

8. Service Centers

Provide a fee-for-service arrangement for supply chain
management

Services: Packaging supply chain management, including
custom packing, fulfillment, primary package filling, scalable
service centers and global brand artwork management
Markets: Personal care, baby care, beauty, healthcare,
electronics, food, hosiery, pharmaceuticals, office supplies
and foys

9. Point-of-Purchase (P-O-P)
A leading provider of P-O-P displays, including

fulfillment operations, for a “one-stop” display
needs solution

Products and Services: Designing, manufacturing, assembling,
packing and distributing femporary, semipermanent and perm-
anent P-O-P displays, as well as contract packaging, copacking
and fulfillment services

Markets: Consumer packaged goods, including: automotive,
beverages, confectionery, electronics, cosmetics, food,
fragrances, healthcare, home and garden, liquor, medical, office
supply, overthe-counter drugs, personal care, sporting goods
and fobacco

10. Protective Packaging

A leading provider of custom-designed and
engineered protective packaging solutions

Products and Services: Proprietary Sonopost® tech-nology and
Sonobase® carrier and Sonopop® display systems (sold by
Sonoco CorrFlex|, concept, design, testing and manufacturing of
mulirmaterial solufions, on-site engineering, ISTA- and Sears-
certified engineering and fesfing faciliies

Markets: Household appliances, heating and air conditioning,
office furnishings, automotive, fitness equipment, lawn and gar
den, and promotional display and palletized disiribution

11. Wire and Cable Reels

The leading producer of wooden, composite and metal
reels in North America for the wire and cable industry

Products and Services: Steel, nailed wooden, plywood,
recycled and poly-fiber reels
Markets: Wire and cable manufacturers

12. Molded and Extruded Plastics

A leading innovative solutions provider of engineered
plastic products

Productsand Services: Complete offering of product design,
fool design and fabrication; manufacturing in both injection
molding and exirusion fechnologies

Markets: Consumer and indusirial packaging, food service,
fextiles, wire and cable, fiber optics, plumbing, filtration, auto-
motive, medical, healthcare

13. Paperboard Specialties

A leading supplier of paper amenities for food service,
hospitality and beverage markets in North America

Productsand Services: Custom-printed Rixie™ coasters,
Stancap® glass covers, other paper amenities

Markets: Hotels and resorts, restaurants, casinos, country clubs,
catering services, cruise lines, airlines, healthcare

facilities, advertising
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OVERSIGHT

CORPORATE SUSTAINABILITY COMMITTEE

Sonoco has a strong record in the area of
corporate sustainability, reflecting the Company's
recognition that sustainability is an importantissuc to
our customers, sharcholders, employces and other key
stakeholders. In 2005, Sonoco identified the need fora
more comprehensive approach for the future and
formed a corporate sustainabilicy committee with the
overarching goal of ensuring Sonoco's leadership posi-
tionin sustainability by continuing to integrate the con-

ceptinto the Company’s business strategy and culture,

Committee purpose

The purposc of the Sonoco Corporate Sustainabilicy
Committee is to providc oversight, guidancc and direc-
tion on social, community and environmental issues
that have potcntial impacton the reputation and long—
term economic viability of the Company and our stake-
holders. Through our actions, we contribute to the cco-

nomicand social well-being of our stakeholders.

The committee ICports to and is sponsored by the
Sonoco chairman, presidentand CEO. The commie
tee reports on Sonoco’s sustainability activities, at least

annually, to the Board of Directors.

Committee objectives:

® |dentify and define those issues that are relevant to
Sonocos long—tcrm sustainability and imageasa good
corporate citizen

® [srablish mcaningful corporate long—tcrm goals
and shoreterm sustainability objectives related to key
areas of focus and providc Sonoco’s executive commit-
tec with mcaningful recommendations or guidancc on
how to meet these objectives

® Recommend and establish new Company guidc—
lines, policies or processes to supportareas of focus

® (Create and communicate a business case for corpo-
rate sustainability

® Provide recommendations for the Company’s phil-
anthropic effortsin support of overall corporate sus-

tainabilicy objectives

For more information on Sonoco's sustainability efforts goto WWW.SON0Co.com/ sustainability

Sonoco Corporate Headquarters ® 1 North Second Street ® Hartsville, SC 29550-3305 @ +843/383-7000

Contact: sustainability@sonoco.com
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