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Riding the Vacuum: with the third episode of Nordmeccanica Events, the 
industry exhibition shows the muscles. 
 
In addition to the fair, towards a new relationship with the market, the new corporate 
channel of the Italian leader in the coating and lamination sector, staged a real 
demonstration of strength and power in which guests from all over the world participated. 

 

Milan-Piacenza, 28 October 2020 

 

Nordmeccanica, the Italian leader in coating and lamination applied to the world of packaging, has 
created a new episode of its Nordmeccanica Events, the live events that are feeding the company's 
Piacenza-based corporate channel. 

This time, however, on stage is a very special technology, such as vacuum metallization: huge 
machines that create vacuum chambers, where large rolls of plastic material are metallized to 
become the raw material for the latest generation of packaging. 

To build a live show around this energy-intensive system requires an extremely accurate technical 
set up and direction. Once started, the machine certainly cannot be stopped, advancing inexorably 
towards the completion of the process, and yet the various phases to be documented are very fast 
and complex to film, inside the large watertight chamber where the vacuum is created. 

365 Productions has therefore set up an "aggressive" set up to dominate this "monster". 12 
cameras, 3 live stages, 4 hours of emission, Riding the Vacuum was a live spectacle of the whole 
process with the machine closing, roaring, creating the vacuum, raising the temperature to 1450 
degrees, starting the metallization process with close up shows on the glowing aluminium blocks 
that evaporate and then "landing" happily opens and from there the material samples analyzed live 
come out. All as if it were the launch of Space X and its return to Earth. 

And in the meantime, the whole plant is active, the live protagonist of the story: in other 
departments connected live other machines are processing the materials previously produced, the 
laboratories are analysing the samples. The moments where the story of the process is less effective 
are filled with raids on captivating themes. Nordmeccanica, for example, is one of the sponsors of 
Ferrari and the LeMans 24 Hours in a marriage of different universes of speed. 

The industry can therefore give rise to exciting narratives - "events" in the fullest sense of the word 
- in an unexpected way. Beyond the classic canons of the event, its frontal presentations, the show 
room at the fair, the "slides" and the numbers. 

And for industry it is unthinkable to stop communicating its vocation for innovation, especially for a 
leading company, even and above all in a period of transformation and change like the one 
underway. 

Nordmeccanica has decided to bypass the problem: if the major trade fairs are closed, if customers 
can no longer move around, we make sure that customers come to us.  



This third episode also saw clients and prospects from all over the world, including China with a 
dedicated issue, with two different daily broadcasts, for the different time zones. The fourth is now 
being prepared, on air at the beginning of 2021. Industry is the backbone of the economy and even 
in these difficult times it must continue to communicate in order to continue to produce. 

 

 
WE ARE 365 

We are a creative laboratory that brings together professionals in the world of events with a 25-year background in 
the production of corporate, private, sports and show business events. We combine the culture of the project with 
the technical one, the narrative with the technological container. A team of creatives and producers who follow all 
design, technical and organisational aspects. We work both for companies and alongside agencies that believe in a 
partner that offers consultancy and operations. 

We produce events, in the sense that we not only imagine them, design them and then put them down, but also 
make them happen, triggering opportunities, people, ideas and giving life to something that did not exist before. 
Imagining and then making it real, amplifying our possibilities to communicate, because as Pablo Picasso used to say: 
"Everything you can imagine is real". 

 

365 SOCIAL MEETINGS 

The Social Meeting project is the platform developed by 365 for the design and production of broadcast events. A 
new media, a new format and a technical tool that provides companies and agencies with a complete and innovative 
tool to build the latest generation of Live Communication projects. 

www.365.productions 

 

 


